


3.1. Energy efficiency 3.2. Energy efficiency per visit 3.3. Carbon intensity

3. France 

3.4. Water consumption per visit 3.5. Waste 3.6. Percentage split of visit by transport mode

4.1. Energy efficiency 4.2. Energy efficiency per visit 4.3. �Carbon intensity

Scope: 8 of 10 shopping centres (80%) Scope: 8 of 10 shopping centres (80%) Scope: 8 of 10 shopping centres (80%)

1 2 3

4 5 6

2006

2007

2008 119.10

121.00

131.42

1 2 3

4 5 6

2006

2007

2008

49.5

53.9

48.9

1 2 3

4 5 6

2006

2007

2008

11.92

13.08

12.05
1 2 3

4 5 6

2006

2007

2008

litre/visit

4.11

4.12

4.15

1 2 3

4 5 6

tonne

20,415 22,788

21% 24%

2007 2008

1 2 3

4 5 6

41%
36%

21%

2%

Car Public
transport

Foot Other 
(bicycle…)

Scope: 26 of 28 shopping centres (93%) Scope: 25 of 28 shopping centres (89%) Scope: 26 of 28 shopping centres (93%)

Over 24% of waste was separated in 2008.  
21 shopping centres have selective waste 
facilities. Two shopping centres were added to 
the KPI database in 2008. 
Scope: 25 of 28 shopping centres (89%)

48% of shopping centres are located within  
500 metres of public transport (tramway,  
train, metro or at least four bus lines). 

59% of visits are made using sustainable modes  
of transport (public transport, foot, bicycle, etc.)

Scope: 26 of 28 shopping centres (93%)

Scope: 25 of 28 shopping centres (89%)

4. The Netherlands 

1 2 3

4 5 6

2006

2007

2008 137.76

136.36

141.18

1 2 3

4 5 6

1 2 3

4 5 6

kWh/m2 kWh/100 visits

2006

2007

2008 47.1

47.1

50.7 2006

2007

2008 53.73

53.07

54.99

kg CO
2
/m2

Total waste % separated

kWh/100 visitskWh/m2 kg CO
2
/m2
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4.4. Water consumption per visit 4.5. Waste 4.6. Percentage split of visit by transport mode

Scope: 5 of 10 shopping centres (50%) 50% of waste was separated in 2008. 
88% of shopping centres have selective waste 
facilities. 
Scope: 7 of 10 shopping centres (70%)

75% of shopping centres are located within  
500 metres of public transport (tramway,  
train, metro or at least four bus lines). 

62% of visits are made using sustainable modes  
of transport (public transport, foot, bicycle, etc.).

Scope: 6 of 10 shopping centres (60%)

1 2 3

4 5 6

2006

2007

2008 1.1

1.2

1.6

1 2 3

4 5 6

1 2 3

4 5 6

1,399 1,374
49% 50%

2007 2008
Total waste

5. Nordic Countries 

% separated

tonne

5.1. Energy efficiency 5.2. Energy efficiency per visit 5.3. Carbon intensity

5.4. Water consumption per visit 5.5. Waste 5.6. Percentage split of visit by transport mode

1 2 3

4 6

2006

2007

2008

kWh/m2

132.44

140.22

142.98

1 2 3

4 6

2006

2007

2008

142.1

129.4

139.4

1 2 3

4 6

2006

2007

2008

11.01

11.73

10.48
1 2 3

4 6

2006

2007

2008 7.2

7.2

6.1

1 2 3

4 6

tonne
98% 98%

2007 2008

1 2 3

4 6

70%

11%
19%

0%

Scope: 12 of 13 shopping centres (92%) Scope: 12 of 13 shopping centres (92%) Scope: 12 of 13 shopping centres (92%)

98% of waste was separated in 2008. 
100% of shopping centres have selective waste 
facilities.
Scope: 13 of 13 shopping centres (100%)

42% of shopping centres are located within  
500 metres of public transport (tramway,  
train, metro or at least four bus lines). 

30% of visits are made using sustainable modes  
of transport (public transport, foot, bicycle, etc.).

Scope: 12 of 13 shopping centres (92%)

Including water consumption for 
5 hotels. 
Scope: 12 of 13 shopping centres (92%)

Total waste % separated

kg CO
2
/m2

38%

14%

22%
26%

kWh/100 visits

litre/visit Car Public
transport

Foot Other 
(bicycle…)

Car Public
transport

Foot Other 
(bicycle…)

litre/visit

5,361 5,082
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6.1. Energy efficiency 6.2. Energy efficiency per visit 6.3. Carbon intensity

6. Austria 

6.4. Water consumption per visit 6.5. Waste 6.6. Percentage split of visit by transport mode

7.1. Energy efficiency 7.2. Energy efficiency per visit 7.3. �Carbon intensity

Scope: 3 of 3 shopping centres (100%) Scope: 3 of 3 shopping centres (100%) Scope: 3 of 3 shopping centres (100%)

1 2

4 5 6

2006

2007

2008

kWh/m2

140.26

149.17

1 2

4 5 6

163.00 2006

2007

2008

102.7

118.4

97.6

1 2

4 5 6

2006

2007

2008

35.60

38.32

33.63
1 2

4 5 6

2006

2007

2008 5.0

6.1

7.0

1 2

4 5 6

tonne

1,641
1,819

75% 65%

2007 2008

1 2

4 5 6

34%

50%

14%

2%

Scope: 2 of 2 shopping centres (100%) Scope: 2 of 2 shopping centres (100%) Scope: 2 of 2 shopping centres (100%)

65% of waste was separated in 2008. 
100% of shopping centres have selective waste 
facilities 
Scope: 2 of 2 shopping centres (100%)

100% of shopping centres are located within 
500 metres of public transport (tramway,  
train, metro or at least four bus lines). 

66% of visits are made using sustainable modes  
of transport (public transport, foot, bicycle, etc.).
Scope: 2 of 2 shopping centres (100%)

Scope: 2 of 2 shopping centres (100%)

7. Central Europe 

1 2

4 5 6

2006

2007

2008 191.89

192.87

205.85

1 2

4 5 6

1 2

4 5 6

kWh/m2 kWh/100 visits

2006

2007

2008 106.0

110.7

126.1 2006

2007

2008 161.19

166.52

170.57

kg CO
2
/m2

Total waste % separated

kWh/100 visits kg CO
2
/m2

litre/visit Car Public
transport

Foot Other 
(bicycle…)
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7.4. Water consumption per visit 7.5. Waste 7.6. Percentage split of visit by transport mode

Scope: 3 of 3 shopping centres (100%) 33% of waste was separated in 2008. 
100% of shopping centres have selective waste 
facilities. 
Scope: 3 of 3 shopping centres (100%)

100% of shopping centres are located within 
500 metres of public transport (tramway,  
train, metro or at least four bus lines). 

51% of visits are made using sustainable modes  
of transport (public transport, foot, bicycle, etc.).

Scope: 3 of 3 shopping centres (100%)

1 2

4 5 6

2006

2007

2008 2.3

2.5

2.8

1 2

4 5 6

1 2

4 5 6

2,420
2,253

29% 33%

2007 2008
Total waste

8. Spain 

% separated

49%
43%

6%
2%

tonne

8.1. Energy efficiency 8.2. Energy efficiency per visit 8.3. Carbon intensity

8.4. Water consumption per visit 8.5. Waste 8.6. Percentage split of visit by transport mode

1 2

4 5 6

3

2006

2007

2008

kWh/m2

161.15

163.82

171.83

1 2

4 5 6

3

2006

2007

2008

60.2

62.7

58.3

1 2

4 5 6

3

2006

2007

2008

44.39

46.59

43.70
1 2

4 5 6

3

2006

2007

2008 2.3

2.5

2.4

1 2

4 5 6

3

tonne

13,879
13,013

17% 18%

2007 2008

1 2

4 5 6

3

64%

15% 19%

2%

Scope: 12 of 12 shopping centres (100%) Scope: 12 of 12 shopping centres (100%) Scope: 12 of 12 shopping centres (100%)

18% of waste was separated in 2008. 
100% of shopping centres have selective waste 
facilities 
Scope: 12 of 12 shopping centres (100%)

42% of shopping centres are located within  
500 metres of public transport (tramway,  
train, metro or at least four bus lines). 

36% of visits are made using sustainable modes  
of transport (public transport, foot, bicycle, etc.).

Scope: 12 of 12 shopping centres (100%)

Scope: 12 of 12 shopping centres (100%)

Total waste % separated

kg CO
2
/m2

litre/visit

kWh/100 visits

Car Public
transport

Foot Other 
(bicycle…)

litre/visit Car Public
transport

Foot Other 
(bicycle…)
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1. Scope: offices included in the KPI database in 2008

III. offices france

2. Data 

1 2 3

4

2007 2008

1 2 3

4

All offices Like-for-like
2007 2008

All offices Like-for-like

17

60
62

18 1,454

6,911 7,316

1,809

Scope: 
• “all offices”: 14 of 14 offices (100%)
• “like-for-like”: 7 of 14 offices (50%)

Scope: 
• “all offices”: 14 of 14 offices (100%)
• “like-for-like”: 7 of 14 offices (50%)

2.1. Energy consumption 2.2. CO2 emissions

1. Scope: convention-exhibition venues included in the KPI database in 2008

IV. convention-exhibition

2. Data 

1 2

2007 2008

64

96

80

50

Scope: 
• “all convention-exhibition”: 5 of 5 venues (100%)
• “like-for-like”: 4 of 5 venues (80%)

Scope: 
• “all convention-exhibition”: 5 of 5 venues (100%)
• “like-for-like”: 4 of 5 venues (80%)

2.1. Energy consumption 2.2. CO
2
 emissions 

2006

93

55

1 2

200820072006

8,118

6,394

6,875

5,503

7,567

6,210

All convention-exhibition Like-for-likeAll convention-exhibition Like-for-like

Note: many conventions and exhibitions are held on a biannual basis. As a rule, more events are held in even years than in odd years, which explains why 
energy consumption is higher in these years. 
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Number 
of assets

France 40 ter Suffren, 12 rue du Mail, 42 avenue Iena, 11-15 rue Saint Georges, 168 avenue Charles de Gaulle, 5 boulevard 
Malesherbes, 2 rue Ancelle, 39-41 rue Cambon, Capital 8, Courcellor 1, 70-80 avenue Wilson, Espace 21 (Les Villages),  
34-38 rue Guynemer, Tour Ariane

14

Number 
of assets

France Paris Porte de Versailles, Cnit, Espace Grande Arche, Espace Champerret, Carrousel du Louvre 5

GWh tonne

GWh tonne
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2009 objectives
Existing assets
n �Reduce carbon intensity of managed shopping centres by at least 25% in 2016 relative to 2006
n �Implement and improve energy monitoring systems at all managed shopping centres
n �Implement separate waste collection in managed shopping centres by 2011 
n �Keep average water consumption in managed shopping centres below 4 litres/visit per year 
n �Develop and implement “Sustainable Attitude”, the Group’s European environmental training programme

New developments
n �Achieve a BREEAM rating of “Good” or better for all major projects 
n �Improve and roll out sustainable building design and construction guidelines across all regions 
n �Install computerised building management systems and efficient metering systems in all new development and refurbishment projects

Customers
n Measure and improve customer service and satisfaction levels
n �Increase customer awareness of sustainable transport options 
n �Extend Group health and safety policy to all regions

Tenants
n �Cooperate with tenants to implement the memorandum of understanding on improving environmental performance
   and encouraging the sharing of best practices
n �Review and update the tenant manual to include new sustainability guidelines, particularly with regard to the fitting out of shop units 

and office space
n �Review and update the terms of standard leases to include new and expanded sustainability clauses for new projects
n Develop a pilot for a standard European tenant survey

Suppliers and contractors
n �Review and update supplier contracts to make more explicit reference to environmental and labour issues
n �Communicate with key suppliers regarding the Group’s sustainability strategy
n �Assess whether or not key suppliers meet minimum requirements regarding local laws and regulations and Unibail-Rodamco’s 

sustainability clauses 
n �Develop more win-win partnerships with suppliers and contractors

Shareholders and investors
n �Increase the number of fixed income and equity investor meetings by at least 15% compared to 2008
n Develop internet content for investors
n �Conduct a survey to measure the effectiveness of the Group’s investor relations policy
n �Organise investor meetings in financial centres that are new to the Group
n �Organise a road show specifically aimed at generalist investors

Communities and local authorities
n �Develop a strategy for community involvement/support for each of the Group’s main shopping centres 
n �Evaluate the status and progress of previous winners of the Grand Prize for Young Retail Entrepreneurs
n �Develop a Spanish edition of the Grand Prize for Young Retail Entrepreneurs

Employees
n �Sign the French “Charte de la diversité” (Diversity Charter) and train all managers in recruitment and day-to-day management practices 

that reduce the risk of discrimination 
n �Increase awareness of the Group’s corporate sustainability policy 
n �Roll out a three-part training course in environmental sustainability for employees



The nature of this statement
Upstream Sustainability Services has been working with Unibail-Rodamco as its strategic sustainability advisors since September 2008. We supported Unibail-Rodamco in developing 
the key performance indicators disclosed in this report and assisted with the company’s approach to target-setting and sustainability communications.

Due to the nature of our support and relationship with Unibail-Rodamco, this statement does not represent a fully independent assurance or verification of the report contents, including 
performance data and review of 2008 objectives.  However, the following statement can be understood as an external opinion on the reporting of overall progress that Unibail-
Rodamco has made to address sustainability issues within its business operations during 2008.

A step forward in reporting
This, the second sustainability report since the merging of Unibail and Rodamco in June 2007, marks a significant step forward by the company.  We consider that this report provides 
Unibail-Rodamco’s stakeholders with an accurate picture of the way that the company has managed sustainability issues in 2008, and is a thorough disclosure of the performance 
targets and management actions in place to drive sustainability improvements within the business’ operations during 2009.

Moving towards a stakeholder-focussed report has allowed Unibail-Rodamco to explore sustainability issues from a broader perspective, and should therefore make the report more 
accessible to a wider readership. This year’s report includes substantially more performance data, demonstrating Unibail-Rodamco’s commitment to transparency.  

Unibail-Rodamco should be commended for making considerable progress throughout 2008, namely:

• �Putting in place a clear sustainability governance structure, with a genuine commitment at a senior level, and a team of seven dedicated sustainability professionals;
• �Reporting against environmental Key Performance Indicators, and making significant efforts to collect back-dated performance data, to begin to enable performance trends to be 

understood;
• �Collecting environmental performance data at 94% of managed assets, which will help Unibail-Rodamco to better understand the full extent of their environmental impacts of their 

assets1;
• �Achieving a reduction in carbon intensity associated with managed shopping centre assets of 5% between 2006 and 20081;
• �Taking an innovative approach to education and entrepreneurship through, for example, the Grand Prize for Young Retail Entrepreneurs and the ‘talent in motion’ approach to 

internal training.

Looking ahead to 2009 and beyond

Whilst Unibail-Rodamco benefits from a strong sustainability team, the key challenge for 2009 is to fully embed sustainability as a way of working throughout the entire organisation.  An 
overarching policy commitment, built around an inclusive stakeholder engagement exercise and incorporating the company’s main direct and indirect impacts, would be valuable.  

Turning such commitments into reality is key, and efforts should now continue to address the longer term strategic issues facing the organisation, in addition to implementing the ‘quick 
wins’ which have formed the basis of the 2008 approach.  We would recommend that Unibail-Rodamco continues to use medium to longer term corporate targets, such as the 2016 
carbon reduction target made public in this report, to drive forward performance improvements on the ground. Steps need to be taken to ensure that such targets are reviewed regularly 
to remain abreast of regional and EU legislation, thereby minimising the implications of such risks to its business operations. Integral to this will be tackling the various organisational 
and legislative challenges posed by working as a large, pan-European organisation, to ensure a stringent and consistent approach across regions.

In common with the European real estate sector as a whole, Unibail-Rodamco now faces the challenge of further exploring the relationship between sustainability and the Group’s 
core business drivers.  As a first step towards this, the company would benefit from assessing and measuring its impact upon other stakeholders, following a similarly robust approach 
to that already put in place for measuring the company’s environmental impacts in 2008.  Of equal importance and in order to ensure that the environmental KPIs can be used as an 
effective property management tool, Unibail-Rodamco will also need to ensure that the collection of performance data at a portfolio, country and corporate level occurs on a frequent 
basis and is fully understood across the business.

In future years, Unibail-Rodamco would also benefit from putting in place a robust, independent target review process, and should consider reporting to global frameworks such as 
the Global Reporting Initiative and/or AA1000. 

A strong foundation to build upon
To summarise, 2008 has been a positive year for Unibail-Rodamco in a difficult context. Whilst the current economic conditions are likely to continue into 2009, we consider that 
opportunities now exist for the Group to utilise its strong economic position in placing itself alongside the European real estate sector leaders in sustainability.  

Rhiannon Lewis	 Anand Punja	 Kat Thorne	 Upstream Sustainability Services
Consultant 	 Senior Consultant	 Associate Director

(1) This is based on internal Unibail Rodamco calculations.  Data has not been verified by Upstream Sustainability Services.
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Disclaimer

The information in this Corporate Sustainability Report has been provided in good faith. All reasonable care has been taken to ensure 
that the information contained herein gives an accurate and fair view of the sustainable development situation within the Group and 
is not untrue or misleading. This report is provided for information purposes only. It should not be relied on for any specific purpose 
and no representation or warranty is given as regards its accuracy or completeness. Furthermore, no responsibility is accepted by the 
Unibail-Rodamco Group or its employees for any loss or damage arising from reliance on the information provided by this report.

Certain statements contained in this document are statements of future expectations and other forward-looking statements. These 
expectations are based on the management’s current views and assumptions and involve known and unknown risks and uncertainties 
that could cause actual results and/or data to differ materially from those expressed or implied in these statements. Statements are 
based on the current property portfolio and disregard the potential effects of external factors such as climate change, local energy 
policy or regulatory or legal developments.

The 2006-2008 data that is provided in this report, particularly that which appears on pages 34 to 42, was collected and 
consolidated for the first time in 2008. The accuracy of this data may be affected by a number of variables, including but not limited 
to the heterogeneity of the assets in Unibail-Rodamco’s portfolio, the specific characteristics of certain assets, and the differences in 
data collection systems and perimeters at different assets. 

Readers should not place undue reliance on forward-looking statements. Unibail-Rodamco assumes no obligation to update any 
forward-looking information contained in this document. 

This document is available on Unibail-Rodamco’s website: www.unibail-rodamco.com. Information for the financial year 2007 is 
contained in the 2007 Corporate Sustainability Report, which can also be downloaded from the Group website. Prior to 2007, 
Unibail and Rodamco Europe provided corporate sustainability information in their respective annual reports.

Printed by ACTP, a disability-friendly employer
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